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摘  要 
 
 


















































National Eleventh Five-Year Plan emphasizes the development of modern 
service industry. The biggest difference between service and 
manufacturing industries is that there are no molded finish products in 
service industry; the production process of service is the process of 
interaction with customers. In this paper, it takes Xiamen Dongfang 
Yuanjing Technology Co., Ltd, China’s first UPS hosting service 
provider, as a case. Through the survey on the company’s theory to 
improve customer perception and its customers’ perception status 
combining with actual strategies, it analyzes the approaches to improve 
customer perception in service industry.  
 
This paper adopts literature research and interview investigation 
methods; based on previous studies in how to manage customer expectations, 
how to grasp the crucial moment of service, how to increase customer 
awareness, and how to make customers satisfied, it analyzes the 
strategies of improving customer perception for the first time from the 
aspects of organization chart, information management, regional 
management, personnel management, and outsourcing management of power 
hosting service industry.  
 
Through the survey, we get the conclusion that service enterprises, in 
order to improve customer perception, need to study theories first and 
pay attention to the function and quality of service. There is no finish 
line for service industry. This survey has theoretical and practical 
significance to Dongfang Yuanjing Technology Co., Ltd; meanwhile, it can 
serve as a reference for other service-oriented businesses. 
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平。而我国服务业在占 GDP 的比重甚至有可能低于 40%。与世界上人均收入
和中国相近的国家相比，中国的服务业发展水平也明显偏低。目前我国服务业
的发展仍然低于第二产业的发展速度。 
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第一节  服务营销 
     在研究服务营销之前，我们来看看传统的产品营销的特点： 
 
图 2：产品营销三角形 
资料来源：Gronroos,c.,Relationship Marketing Logic. Asia-Australia Marketing Journal,4(1),1996,p.10 
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